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Organising tourist visits involving local food products

You might work for a local authority or tourist offi  ce and are wanting to promote 
the local food products in your region to visitors: off er them a guided gastronomic tour! 

Here are a few ways to ensure your project is successful. 

ADD ECONOMIC 
AND SOCIAL VALUE

LOCAL
INSTITUTIONS

 THINK 
Select the most appropriate produ-
cers, artisans or restaurants depen-
ding on what you’re aiming for. De-
fi ne your vision of a local product and 
what constitutes a tourist product for 
visitors. 
•  Services: tastings, visits, direct sales, 

cooking activities
•  Themes: seafood, discovering a par-

ticular region, etc.

Decide on the criteria to use when se-
lecting enterprises to include in your 
gastronomic tour or on your app:  
•  Proportion of local food products 

the company uses
•  Availability of a story to tell about a 

product
•  Good experience with customers/

tourism value

•  Authenticity
•  Consistent with core values identi-

fi ed  
•  Opening times coincide with tourist 

seasons 
•  Able to accept visitors 
•  Promoter of existing local brands, 

quality marks, etc.
•  Company is a member of the tourist 

offi ce

 WORK 
When you’ve agreed on the 
purpose of your tourist pro-
duct, it’s time to: 
•   Designate a project leader
•   Identify a minimum or maxi-

mum number of enterprises
•   Set out some rules and a 

charter or common agree-
ment to clarify your vision 
or fundamental values, the 
fi nancial conditions (costs of 
participation in the circuit, 
remuneration for farmers and 
businesses), the terms of par-
ticipation and organisation of 
the network. Example: Route 
des saveurs du Trégor-Goélo, 
more information here: 
www.laroutedesaveurs.com/
la-charte/

•   Meet with the entrepreneurs 
and present your project to 
them.

1. CHOOSE SOME LOCAL ENTERPRISES 
TO INCLUDE IN THE TOUR - PRODUCERS, 
ARTISAN PROCESSORS, RESTAURANTS, ETC.
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 THINK 
To ensure visitors get the best possible experience and producers, processors 
and restaurateurs achieve maximum added value, it is crucial to work out the 
itineraries and experience you’re offering in advance. 

ITINERARY  
•  Will your tourist product involve 

one itinerary or more than one? You 
could devise a special itinerary for 
groups to places that can accom-
modate large numbers of visitors, 
and another one for individual 
excursions. You could also plan 
different routes using different 
modes of transport. 

•  Should your itinerary attract visitors 
to little-known areas (a balance of 
coastal and inland areas)?

•  Do you want to offer a special 
itinerary for the fl agship products of 
the region (lobster, scallops, beers, 
etc.)?

•  Would it be appropriate to link your 
gastronomic tour with other the-
mes, such as the local heritage?

VISITOR EXPERIENCE
•  How long will the tour last and how 

far will visitors have to travel?
•  What modes of transport will you 

use (car, bus, walking tour, bike)
•  What season?
•  How will you organise transfers to 

the tour location for visitors arriving 
via different modes of transport - 
train station, airport, hiking trails?

•  Will there be a charge for the visits 
or will they be free? 

•  Is visitor safety guaranteed in the 
facilities you’re visiting (factories, 
farms, etc.)?

•  Can you establish any links with 
events and demonstrations in the 
region?

 WORK 
Draw your route the old-
fashioned way with a map, or 
using an internet app, and set out 
the terms for participation and 
payment, in conjunction with the 
network of companies you’re in-
cluding in the tourist experience. 

Next it’s time for communicating: 
•  Identify your target audience
•   Work out a marketing plan
•   Draw up a plan of action to 

promote the tour online via 
social media

•   Attend to your public relations 
and partnerships (hotels, local 
authorities)

•   Get started on designing 
presentation materials for the 
tours: maps (printed, app, we-
bsite), signage; compile a brief 
description of each enterprise 
involved, the work they do and 
their products. It’s important 
to indicate their opening hours 
and keep the information 
updated.

•   Why not issue passports with a 
stamp to validate each stage of 
the tour?

2. WORK OUT THE ROUTE


