
34 • PART II: TOOL SHEET

FICHE

DESIGNED FOR

LOCAL SOLUTIONS

SOURCES AND REFERENCES 

LOCAL EXPERIENCES 

Organising a strictly local farmers’ and artisans’ market

Consumer demand for ‘local’ products of which they know the provenance, 
together with the imperative for producers to off er added value to their produce, 

has led to the establishment of short supply chains. This sheet demonstrates the selection process 
that producers and artisan processors employ in a rural location with marked boundaries.

MATCHING SUPPLY 
WITH ORDERS N° 7

LOCAL
INSTITUTIONS

REGULATIONS FOR THE LÉGLISE 
‘TERROIR’ MARKET

 A market selling produce from the Léglise terroir 
was established in 2013 at the instigation of the local council, 
in collaboration with the Haute Sûre Forêt d’Anlier natural 
park.

The principal objective was to support the local economic 
stakeholders in the area - the local producers - by providing 
a central location for them to sell their products to local re-
sidents and visitors in a rural community comprising 28 vil-
lages and with a population of a little over 5,000. The market 
is held on the fi rst Saturday of each month between April 
and October, and is organised enthusiastically by seven vo-
lunteers throughout the season. The event represents a co-
ming together of all the active forces in Léglise:
 •  producers and artisans,
 •  local consumers
 •  municipal associations that take part in organi-

sing the market, thereby publicising their activi-
ties and deriving useful benefi ts for developing 
their activities

 •  tourists

 In terms of competition, the prime intention of 
the producers, volunteers and local council in Léglise is to 
promote produce from their own region. One particular 

feature of the Léglise market is that it has the status of a 
private market, rather than being publicly owned. Because 
of this, the organisers are able to restrict access to the mar-
ket to producers who meet the requirements only; not all 
traders are admitted.  

 Guidelines have been drawn up to identify what 
constitutes a local product by matching it against a range 
of 10 possible criteria, each identifi ed with a star. The pro-
ducts offered by a trader must all have a minimum of four 
stars, and one product must have at least six. 

EU Rural Review no. 12:
Local Food and Short Supply Chains, European Network
 for Rural Development

Léglise Tourist Offi  ce
00 32 (0)63 57 23 52 - o.t.leglise@gmail.com
Rue de Luxembourg, 46 - 6860 Léglise
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MA TO DO LIST

TOOL SHEET 7 - ORGANISING A STRICTLY LOCAL FARMERS’ AND ARTISANS’ MARKET

DEFINING YOUR VISION OF A LOCAL PRODUCT

DRAFTING THE MARKET REGULATIONS  

MANAGING COMPETITION  

• Defi ne your vision of a local product and rate each potential trader according to the criteria you’ve decided on: proximity to the 
production/processing site (seasonal availability, production method, short supply chain, traceability, etc.) ........................................

• Set out an order of priority for trading at the market:  ............................................................................................................................
               For example: 

                PRIORITY 1 = farmers who welcome visitors to the farm  
                PRIORITY 2 = farmers
                PRIORITY 3 = agricultural cooperatives
                PRIORITY 4 = artisan processors

• All producers and artisans from the local area are admitted even if they are in direct competition with another local producer ..........
• Producers and artisans from the surrounding area are admitted if they sell products that are not available within the municipality .....
• Producers and artisans from further afi eld are admitted if they represent an established ‘terroir’ (e.g. Lorraine plums, Guérande 

salt) ............................................................................................................................................................................................................

• A minimum percentage of farmers and foodstuff merchants are admitted ..........................................................................................
• JFor certain products, a maximum number of producers are admitted ................................................................................................
• No reselling is allowed; every market trader must be either the producer or the producer’s offi cial representative .............................
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